
 
 

Marketing Plan  

Your marketing plan should tell you in terms of services and markets (customers): 
 Where you are now 

 Where you want to go 
 How you will get there 

 

Marketing Plan – (Supported by an event/marketing calendar) 

Form of Marketing Time Scale Outcome (Is it measurable?) Cost Who is 
Leading 

  
 
 

   

  
 
 

   

 
 
 

    

     

     

     

   
 

  


