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Summary of Recommendations
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Based on the findings and conclusions outlined in this report,
the following recommendations are proposed.

Recommendation 1: Focus groups with representatives from
the business community.

Recommendation 2: Targeted and frequent communication
with businesses

Recommendation 3: An accessible, dedicated point of
contact for businesses

Recommendation 4: A dedicated Business Forum (or several
forums)
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290-72%

110-28%

In Person Online
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Understanding Haringey’s Business Population
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Number of Apprentices 
Employed - by Business 
Size
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https://airdrive-secure.s3-eu-west-1.amazonaws.com/london/dataset/gla-economics-skills-and-employment-analysis/2023-07-03T12%3A08%3A56/Markdown-Midyear-update.html?X-Amz-Algorithm=AWS4-HMAC-SHA256&X-Amz-Credential=AKIAJJDIMAIVZJDICKHA%2F20230906%2Feu-west-1%2Fs3%2Faws4_request&X-Amz-Date=20230906T140754Z&X-Amz-Expires=300&X-Amz-Signature=c47149e6b765ebcadfcfca7bc9b69bb74d1139c0d1dc94f41566cd205f53d865&X-Amz-SignedHeaders=host
https://airdrive-secure.s3-eu-west-1.amazonaws.com/london/dataset/gla-economics-skills-and-employment-analysis/2023-07-03T12%3A08%3A56/Markdown-Midyear-update.html?X-Amz-Algorithm=AWS4-HMAC-SHA256&X-Amz-Credential=AKIAJJDIMAIVZJDICKHA%2F20230906%2Feu-west-1%2Fs3%2Faws4_request&X-Amz-Date=20230906T140754Z&X-Amz-Expires=300&X-Amz-Signature=c47149e6b765ebcadfcfca7bc9b69bb74d1139c0d1dc94f41566cd205f53d865&X-Amz-SignedHeaders=host
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257, 64%
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12, 3% 1, 0%

Male Female Prefer not to say Other
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https://www.haringey.gov.uk/local-democracy/about-council/state-borough/haringey-census-2021-statistics-about-borough#:~:text=Sex,127%2C200%20men%20(48.1%25)
https://researchbriefings.files.parliament.uk/documents/SN06152/SN06152.pdf
https://www.thegenderindex.co.uk/uploads/Reports/TGI-2023-Report.pdf
https://www.thegenderindex.co.uk/uploads/Reports/TGI-2023-Report.pdf
https://www.fsb.org.uk/resources-page/women-entrepreneurs-in-hospitality.html#:~:text=According%20to%20the%20latest%20FSB,of%20all%20FSB%20small%20employers.
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/784324/RoseReview_Digital_FINAL.PDF
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/784324/RoseReview_Digital_FINAL.PDF
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Bisexual, 2.30%
Gay/Lesbian, 

2.90%

Hetrosexual/Straight, 83.50%

Prefer Not to Say, 
11.50%

Non-Binary, 
0.25%

https://www.haringey.gov.uk/local-democracy/about-council/state-borough/haringey-census-2021-statistics-about-borough#:~:text=Sex,127%2C200%20men%20(48.1%25)
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Fig. 13.
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https://www.british-business-bank.co.uk/wp-content/uploads/2020/10/Alone-together-Entrepreneurship-and-diversity-in-the-UK-FINAL.pdf
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Business Health
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https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/1105791/Small_Business_Survey_2021_Panel_Report.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/1105791/Small_Business_Survey_2021_Panel_Report.pdf
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43 | 11%

112 | 29%
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Expected performance in coming year
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https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/1105791/Small_Business_Survey_2021_Panel_Report.pdf
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Evaluation of Existing Business Support Initiatives
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•
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118 | 29.9%

81 | 20.7%
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13 | 3%
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Future Business Support Needs
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Interest in Business Support - General 
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Communication
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Recommendations
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London Office
28 Marshalsea Road, London SE1 1HF\

Swyddfa Cymru
Unit 3, 21-25 West End, Llanelli,
Sir Gâr / Carmarthenshire, SA15 3DN

www.themeans.co.uk
45

http://www.themeans.co.uk/
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